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" HUMAN CAR LIFE”

We contribute to society through the creative ™ HUMAN CAR LIFE *
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WHOLESALE TRADING COMPANY

A wide range of products to meet your needs
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THE LEADING COMPANY

Overwhelming share to which the other companies is not permitted to follow
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PROMPTNESS&CERTAINTY

Most of the whole country is covered
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FOR RICH CAR LIFE

Commodity development to answer users' needs
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NEW BUSINESS CHALLENGE

Organizational reorganization to boldly take on new business challenge
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